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In this report, the global South refers to the regions of Latin America, Mesoamerica, Eurasia, and Africa. It denotes regions
outside Western Europe and North America.

The global South faces a fate worse than debt
Corporations have recognized that there is not
an endless market for consumerist goods as was
once thought. Global inequality contributes to
stifling the growth of markets and capitalism. In
order to make a profit and expand markets,
global capitalism is developing homogenous
global products targeting the young and wealthy
throughout the world, as well as turning children
into consumers. Thus, global consumerism and
hyper-capitalism become increasingly soulless
and unethical in their pursuit of profit. Both
celebrate the Internet as the harbinger of a
homogenized techno-culture and free-market.
Explosive population growth, lavish
consumption and wasteful lifestyle patterns
especially in the global North constitute a
continuous assault and have put extreme
pressures on the planet’s ecosystems and pose
very serious challenges to the globe.
TNCs and their global strategies have become
major determinants of trade flows, the locations
of industries, and influence economic, political,
and welfare of many nations. These giants have
consolidated their global operations in an
increasingly deregulated global labour market.
The availability of cheap labour, natural
resources, and favourable production conditions
in the South has enhanced corporate mobility
and profitability.

People living in different parts of the world are
affected very differently by the gigantic
transformation of economic practices, business
and social cultures. Globalization’s scale,
causation, chronology, impact, trajectories and
policy outcomes affect the North and the South
very differently. The ecological impacts of
globalization are increasingly recognized as the
most significant and potentially life threatening
for the world and for the South in particular.
Corporations and media giants resort to strong
discourse to portray globalization as a force of
nature like gravity to convince people in the
North and the South that they have to comply
with their dictates to prosper.
The roadmap to restrain the hunt by TNCs to
waste resources they don’t own, on lands they
don’t live on:
1. Nurture a strong national sentiment that
rallies a nation around sovereign rights.
2. Ensure reliable and corruption-free
governments.
3. Plan demand for raw materials and
resources.
4. Set quotas to minimize resource
depletion.
5. Transform low-priced natural raw
materials into high-priced processed
goods, on domestic grounds, and move
up the value chain.
6. Nurture and form alliances between
producers in the South.
7. Dissipate their influence and pressures.

SITUATION ANALYSIS
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SOME FACTS
A. Transnational corporations (TNCs)
− The number of TNCs skyrocketed from
7,000 in 1970 to about 78,000 in 2006.
− The 200 largest TNCs account for over half
of the world’s industrial output.
− None of the 200 corporations maintains
headquarters outside North America,
Europe, Japan, China and Korea. This
geographical concentration reflects
asymmetrical power relations between the
North and the South.
− 99 of the top 100 TNCs had their economies
in the United States, the United Kingdom,
France, Germany and Japan in 2005.

− Accounting for over 70% of world trade,
TNCs’ FDI amounted to over USD 974
Billion in 2005.
− TNCs control much of the world’s
investment capital, technology, and access
to financial markets. A comparison of GDPs
and corporate sales for 2005 reveals that 42
of the world’s 100 largest economies are
corporations and 58 are countries.
− World trade exploded from USD 57 Billion
in 1947 to USD 12.6 Trillion in 2005, which
is the equivalent of 221 times in 60 years –
Trade almost quadrupled every year since
1947.

Transnational corporations versus countries:
A comparison
Corporation
Walmart
Exxon-Mobil
Royal Dutch Shell
BP
General motors
Toyota
Chevron
Daimler Chrysler
Conoco Phillips
Total

Revenue (USD Billion)
351
347
319
274
207
205
201
190
172
168

Country
Sweden
Ksa
Austria
Denmark
Greece
Ireland
Thailand
Argentina
Portugal
Venezuela

( GDP) USD Billion)
354
308
304
254
213
196
177
183
173
138

B. Media giants
− In 2006, only 8 media conglomerates
have come to dominate the global
market for entertainment, news,
television, and film.
− Media giant corporations accounted for
more than two thirds of the USD 250 –
275 Billion in annual worldwide
revenues generated by the
communications industry in 2006.
− The values disseminated by these
transnational media enterprises secure
the undisputed hegemony of pop culture,

de-politicization of social reality and
weakening civic bonds.
− Developments of the last two decades
have seen the transformation of
broadcast news and educational
programs into shallow entertainment
shows.
− Given that news is less than half
profitable as entertainment, media firms
are increasingly tempted to pursue
higher profits by ignoring journalism’s
much vaunted of newsroom practices
and business decisions.
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C. International economic institutions
− The IMF, the World Bank and the WTO
enjoy the privileged position of making
and enforcing the rules of a global
economy that is sustained by substantial
power differentials between the North
and the South.
− Through the “Washington Consensus”,
the IMF and the World Bank provide
loans for Developing Economies and
have become connected with the North’s
political objectives to integrate and
deregulate markets around the world.
− Historically, the IMF and the World
Bank’s have been mandating cuts in
public spending that translated into
fewer social programmes, reduced
educational opportunities, more
environmental pollution, and greater
poverty for the majority of the
populations.
− Typically, the largest share of the
national budget is spent on servicing
outstanding debts. For example, in 2005,
Developing Countries paid USD 355
Billion in debt servicing while receiving
only USD 80 Billion in aid.

− The giant international bodies and
corporations look at governments as
mere facilitators for global capitalism.
− Globalists try to enforce the fact that
political power is located in global
business and social formations and
expressed through international
networks rather than through local states.
− Globalists claim that nation-states are
increasingly becoming irrelevant and
less capable of controlling the direction
of social life within their borders.
E. Food consumption

D. Political globalization
− Political globalization is driven by more
fundamental economic and technological
forces.
− There’s a myth that politics has been
rendered almost powerless by an
unstoppable techno-economic juggernaut
that will crush all governmental attempts
to reintroduce policies and regulations.

− Globalization processes such as the
expansion of transport and trade drive
overconsumption and environmental
degradation.
− Seven out of ten biologists today believe
that the world is now in the midst of the
fastest mass extinction of living species
in the 4 -5 Billion-year history of the
planet.
− According to OECD reports, two-thirds
of the world’s farmlands have been rated
a “somewhat degraded” and one-third as
“strongly degraded”.
− Half the world’s wetlands have already
been destroyed and the biodiversity of
freshwater ecosystems is under serious
threat.
− Three quarters of the world’s genetic
diversity in agricultural crop and animal
breeds has been lost since 1900.
− Up to 50% of animal and plant species –
mostly in the South are highly expected
to disappear by the end of century.

Food consumption patterns in selected countries (per capita) in 2001
Country
USA
Japan
Poland
China
Zambia

Meat
(kg)
122
42
73
47
12

Paper
(kg)
293
239
54
30
1.6

Fossil fuels
(kg of oil equivalent)
6902
3277
2585
700
77

Passenger cars
(per 1000 people)
489
373
209
3.2
17

Total value of private
consumption (USD)
21680
15554
5087
1410
625
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The United States for example comprises 6%
only of the world’s population but it consumers
30 – 40% of our planet’s natural resources.
F. Income inequality between rich and poor
countries
Between 1994 and 1998, the world’s 200 richest
people have doubled their net worth to more
than USD 1 Trillion. The assets of the world’s
top 3 Billionaires were more than the GNP of all
the least developed and their 600 million people.

Disparities between nations are growing at a
quicker pace than ever before in recent history.
In 1973, the income ratio between the richest
and poorest countries was 44 to 1. Twenty years
later it had climbed to 74 to 1.
G. Population growth
− Population count at 0 CE was around
300 Million people. It increased to 760
Million by 1750 and exploded to 3.7
Billion in 1970.
− In the last thirty years only, the global
population has exploded and increased
by 2.5 – 3 Billion people.

Population growth analysis
Period

Population count

CE
1 - 750
1751 - 1970
1971 - Present

300,000,000
760,000,000
3,700,000,000
6,450,000,000

Change in count
(one era to next)
460,000,000
2,940,000,000
2,750,000,000

Number of years
749
220
50

Comparative change in worldwide population count per year
60,000,000
40,000,000
20,000,000
-

Change in population per year
CE

1 - 750

1751 - 1970

1971 - Present

Change in
population per year
614,152
13,363,636
55,000,000
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Flagrant disequilibrium between the global North and South
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How nations fare in using their natural resources
Global Natural Resource Distribution – By Geography
African continent
MENA region
Rest of Asian continent
Asia/Africa Total
Eastern Europe
Rest of European continent
Europe Total
Rest of American continent
North America
The Americas Total
Australia
Australia Total
Grand Total

Average
29%
10%
15%
54%
16%
14%
30%
13%
1%
14%
1%
1%
100%

How nations fare in using their natural resources:
Geographical distribution of inputs (natural resources), and outputs (top companies and brands)
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A TIPPING POINT HAS BEEN REACHED

The Lexus is never as important as the olive
tree
The ecological impacts of globalization are
increasingly recognized as the most significant
and life threatening for the world. Explosive
population growth, lavish consumption and
wasteful lifestyle patterns especially in the
global North constitute a continuous assault and
have put extreme pressures on the planet’s
ecosystems and pose very serious challenges to
the globe as a whole and the South in particular.
Transnationals seek to convince us that the chief
value of life can be found in the limitless
accumulation of material possessions. The
Industrial Revolution ushered in a new era but
in particular, in the last few decades, the scale,
speed, and depth of earth’s environmental
decline have been unprecedented particularly in
the southern part of the planet.
Pollution, global warming, climate change, and
species extinction are challenges that cannot be
reversed. The effects will be more significant
for less developed countries than for rich
countries, which do not have the necessary
infrastructure or income to adapt to the
unavoidable climate changes. To make matters
worse, less developed countries are also heavily
dependent on agriculture for the majority of
their income. Further consequences of this
vicious circle include increased diseases,
escalating death rates, and crumbling
infrastructure. The cost of living will continue to
rise, leaving poor households and communities
unable to save for future emergencies. The
global South is already bearing the brunt of the
negative complications of globalization and will
further require significant assistance if it is to
adapt and survive.
Climate change is not an environmental and
scientific issue only. It is a political, economic,
cultural, but above all, an ethical matter. While
some privilege economic processes and profits

above all, others lend some attention to cultural,
social, and ideological aspects too.
The myth that globalization transcends national
borders and ideologies and that it is the sole
means to showcase international solidarity,
improve living conditions and income
distribution has been the brainchild of a partial
comprehension of the human psyche, mixed
with a lot of delusion, ignorance, pretence and
deceit. At its core, globalization was and still is
about a blind hunt for profit, efficiency and
power centralization.
Look no further than the Covid-19 pandemic,
which has blown away the deceit and
ungrounded arguments of globalism. As soon as
the virus broke out, every state hid behind it
national colours – understandably so. The same
is true for the search/fight for vaccination.
As a matter of fact, globalization has lowered
global standards of labour, severely degraded
the environment and multiplied indebtedness of
the South to the North.
It is the sacred duty of governments around the
world not to risk the fates of their populations
because of a few hundred profit-driven
corporations, which are in no way competent
enough, nor reliable enough to have far too
great influence over economic, political, and
social welfare of Billions of people. Most of the
time, a person who claims superiority and
pretends to assume leadership usually does so
out of "not knowing better" and by relying on
the pre-dominance of reason and discipline that
guides a ruthless individualistic way of thinking.
We often portray ourselves as being confident
and assertive in what we claim and allege,
instead of being honest by professing that our
"discoveries and exploits" are momentary and
localized; ones that are based on circumstantial
proofs that are very questionable, controversial,
and subject to scrutiny and rebuttal at any time.

P a g e | 10

The global South faces a fate worse than debt; its own survival

Cities at most risk from flash/surface flooding, heat waves, rain storms, extreme hot days and droughts.
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THE STRONG DISCOURSE

Definition
“A strong discourse aims to portray globalization as a force of nature like the weather or gravity to make it easier to
convince people that they have to adapt to these norms of the market if they are to survive and prosper”

Globalization and techno-economic culture have
become notoriously difficult to resist and repel
because they have on their side powerful media
and social forces that have already pre-selected
what counts as “real”, and therefore, shape the
world accordingly. Transnationals and media
giants resort to what’s known as strong
discourse in order to portray globalization as a
force of nature like the weather or gravity to
make it easier to convince people in the North
and the South that they have to adapt to these
norms of the market if they are to survive and
prosper. They claim that globalization is above
politics and that it should be carried out as
ordained by nature.

Big Business and Big Tech impose globalization
on people around the globe as the inevitable
process of a universal culture that battles
narrow-minded forces of nationalism and
localism. Living in One World may probably be
the eventual destiny of humanity but for totally
different reasons than what modern corporations
would like us to believe – a genuine universal
culture that stands the test of Time is built
around universal values rather than on a few
companies’ hunt for bottomless profiteering and
domination.
Fortunately, the public opinion on climate
change everywhere in the North and the South is
rapidly changing.
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A ROADMAP TO REPEL THE STRONG DISCOURSE

As a liberal, I do not call for a dichotomy that
pits the universal against the particular and the
global against the local. I suggest a roadmap to
try and restrain the absurd hunt by
Transnationals to utilize natural resources they
don’t possess, and raw materials they don’t
produce, on lands they don’t live on, and on
civilizations rooted in History, Heritage,
Religion and Humanity, and about lives TNCs
may care little or nothing about (be it North and
South, East and West). Faced with absurdity, the
global South is in dire need to re-take the
initiative, and to master its own fate.
The roadmap to repel the strong discourse of
Big Business:
8. Nurture a strong national sentiment that
rallies a population around a fair cause and
esprit de corps to preserve national wealth
and sovereignty.
9. Ensure a reliable government that is
transparent, accountable and free of
corruption; where the rule of law is
guaranteed and adequate legal recourse is
accessible.
10. Aside from sporadically banning mining (for
environmental concerns or other reasons),
producers are advised to plan demand for raw
materials and natural resources for a specific
commodity to maintain a quantity of steady
flows over an indefinite period of time. A
supplier has to adopt policies that strike the
right balance between meeting the growth in
international demand for one commodity and
responsible domestic extraction of resources.
11. Set quotas to minimize irresponsible resource
depletion, and to sustain renewable resources
by conserving the finite stocks of resources
and their quality.
12. Remove
bottlenecks
that
prevent
transforming low-priced natural raw
materials into high-priced processed

goods, on domestic grounds, and move up the
value chain. Resources must contribute to the
long-term economic development of nations,
and not only to generate short-term revenues
to the ruling class.
13. Nurture and form alliances between South
producers to try and reach more equitable
materials flow and higher price premiums
between exporters and importers and
international trade flows between North-South
and South-South.
14. Dissipate the influence of transnational
companies’ pressures to safeguard the
independence of national decision-making.
The time has come for the global South to be
more selective in their dealings with TNCs and
less accepting of their strong discourse, methods,
values, and aims, and to be less dazzled by their
propaganda and technologies, and to avoid their
short sightedness, profiteering and greed, and
narrow-mindedness. Southern nations must draw
lessons from the political and socio-economic
developments and events, and the pandemic and
choose what suits them and discard the rest no
matter how noisy the protesters are, and the
Trojan horses, sceptics and critics who stand
within their ranks.
It is whispered that transnational business
interests can, and did in fact, topple vulnerable
governments to preserve hegemony and
influence over international trade and resources.
Whether that is true or not is irrelevant. No
corporation, regardless of its size and imagined
clout, is mightier than a nation-state that is
fuelled by a strong national sentiment and a will
of power. Rallied behind legitimate sovereign
rights, leaderships and constituents will be
empowered with enough grit and guts to bear the
costs and sacrifices necessary to control national
wealth for generations to come, and to ensure the
literal survival and wellbeing of whole nations.
Nature hates vacuum. When the global South
falters, others step up.
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COMPARATIVE WEALTH DISTRIBUTION

Definition of natural resources: fossil fuels, biomass, non-metallic minerals, rare earth elements and
metal ores.
Geographical distribution of world economies:
The world’s biggest economies are concentrated in the North

Geographical distribution of natural resources – the world’s major mineral resources are concentrated in the South:
Distribution By commodity
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Geographical distribution of natural resources – the world’s major mineral resources are concentrated in the South:
Distribution By sediment type

Geographical distribution of natural resources – the world’s rare mineral deposits are concentrated in the South
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Corruption perceptions index 2016:
Corruption is concentrated in the South

COMPARATIVE GOOD GOVERNANCE

INDICATIVE CASE STUDY
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How producers can plan demand for one type of raw materials for a specific commodity to maintain a quantity of steady flows over an indefinite period of time.

DEMAND PLANNING – ALUMINIUM
Partial trend analysis: some selected indices to identify and flag anomalies in trying to curb over-extraction, maintain price stability and minimize scrap

Country
name

2006
Consumption
of resource
per capita
(kg per capita)

GDP per
capita

Base
(China)

8,500
3,400
42,000

1.0
0.4
4.9

6.6
1.0
30.7

1.0
0.2
4.7

10,700
4,400
8,100
30,000
30,700
5,100
8,300
29,800

1.3
0.5
1.0
3.5
3.6
0.6
1.0
3.5

7.4
1.5
2.6
14.9
26.6
0.3
6.3
31.8

1.1
0.2
0.4
2.3
4.0
0.0
1.0
4.8

China
India
United
states
Russia
Egypt
Iran
France
Japan
Philippines
Thailand
Germany

Base
(China)

Mining of
materials
(Million
Metric
Tonnes)

Consumption
of resource
per capita
(kg per capita)

2015
Base
(China)

Change in
consumption
per capita

Consumption of
resource
per capita
(kg per capita)

2020
Base
(China)

Change in
consumption
per capita

8.9
1.8
29.4

1.0
0.2
3.3

35%
80%
-4%

20.9
2.6
29.4

1.0
0.1
1.4

135%
44%
0%

16.2
1.9
4.8
28.8
29.0
2.3
6.4
28.9

1.8
0.2
0.5
3.2
3.3
0.3
0.7
3.2

119%
27%
85%
93%
9%
667%
2%
-9%

28.7
7.0
7.0
29.1
29.3
2.8
10.3
29.2

1.4
0.3
0.3
1.4
1.4
0.1
0.5
1.4

77%
268%
46%
1%
1%
22%
61%
1%

Consumption (Kg per capita) - Aluminium
35.0
30.0
25.0
20.0
15.0
10.0
5.0
-

30.7 29.4 29.4

28.8 29.1

28.7

26.6

31.8

29.0 29.3

28.9 29.2

20.9
16.2
6.6

8.9

7.4
2.6
1.0 1.8

china

14.9

india

7.0
1.5 1.9

united states

russia

Consumption (kg per capita) in 2006

egypt

2.6

4.8

10.3

7.0
0.3

iran

france

Consumption (kg per capita) in 2015

japan

2.3 2.8

philippines

Consumption (kg per capita) in 2020

6.3 6.4

thailand

germany

Partial production trend analysis
Country name
China
India
United states
Russia
Egypt
Iran
France
Japan
Philippines
Thailand
Germany

Total production of resource
in 2015

Total production of resource
in 2020

Change in total production of
resource (2015-2020)

Percentage change in production
of resource (2015-2020)

Estimated reserves of material
In 2020

Change in estimated reserves
(2015-2020)

Percentage change in estimated
reserves (2015-2020)

36,000,000
3,700,000
1,100,000
3,600,000

Partial reserves analysis
Country name
China
India
United states
Russia
Egypt
Iran
France
Japan
Philippines
Thailand
Germany

Estimated reserves of material
In 2015
660,000,000
20,000,000
500,000,000

Partial recycling analysis of old and new scrap
Country name

Recycling rate

China
India
United states
Russia
Egypt
Iran
France
Japan
Philippines
Thailand
Germany

28%
32%

32%

Total recycling in
2015 (tonnes)

Recycling per
capita in 2015

Total recycling in
2020 (tonnes)

Recycling per
capita in 2020

Change in total
recycling in 2015

Percentage change
in total recycling in
2015
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PUBLICATIONS

PUBLICATIONS
“On AI and Energy: The Hidden Costs” and other publications are available for download from
https://www.thesevenwisemen.net/resources/publications/
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HOW CAN WE HELP?

SERVICE RANGE
The Seven Wise Men can help you build your company to the top and to export strong brands. All of
this can be done in a fraction of the time and many times the quality of work and return on investment.
The Seven Wise Men focuses exclusively on developing strategic plans for companies in a variety of
sectors.
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